
 

 



BEFORE YOU PICK ANYTHING: UNDERSTAND THE REAL GOAL 

Most people choose a niche backwards. 

They start with: 

• something they like,  

• something that sounds trendy,  

• or something they saw another creator doing.  

That is exactly why they end up wasting weeks building around markets that have no buying 

urgency, no clear customer pain, and no real monetization depth. 

Your goal is not to choose a niche that feels exciting. 

Your goal is to choose a niche that gives you: 

☐ a hungry audience 

☐ a recurring problem to solve 

☐ multiple ways to monetize 

☐ enough content ideas to stay consistent 

☐ room to grow into future offers 

A niche should not simply be an interest. 

A niche should function like a money ecosystem. 

Before moving forward, write down 3 niche ideas you are currently considering: 

1.  

2.  

3.  

 

THE NON-NEGOTIABLE RULE: 

If people are not actively searching for help, relief, answers, shortcuts, entertainment, or 

transformation in that niche… 

you do not have a business. 

You have a hobby topic. 

 



QUICK MINDSET FILTER — CHECK YES OR NO 

For each niche idea, ask: 

Does this audience have an ongoing need, frustration, desire, or obsession? 

☐ Yes ☐ No 

Would people spend money to solve a problem or improve this area? 

☐ Yes ☐ No 

Can I immediately think of products, services, or content this niche would consume? 

☐ Yes ☐ No 

Does this niche feel like a category, not just one random product idea? 

☐ Yes ☐ No 

Can this niche still be relevant 12 months from now? 

☐ Yes ☐ No 

If you answered “No” more than twice on any niche idea, that niche is already weak. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



THE CORE NICHE PROFIT CHECKLIST 

Run each niche through the following filters. 

Give each category a score from 1–5. 

(1 = very weak / 5 = very strong) 

 

1. BUYER DEMAND 

Are people actively trying to solve something, learn something, fix something, improve 

something, or indulge in something here? 

Niche #1 Score: _____ 

Niche #2 Score: _____ 

Niche #3 Score: _____ 

 

2. SPENDING URGENCY 

Is this audience known to purchase tools, shortcuts, templates, products, memberships, 

coaching, printables, or solutions? 

Niche #1 Score: _____ 

Niche #2 Score: _____ 

Niche #3 Score: _____ 

 

3. PAIN / DESIRE INTENSITY 

Do people in this niche feel confused, frustrated, overwhelmed, behind, embarrassed, addicted, 

obsessed, or highly emotionally invested? 

Niche #1 Score: _____ 

Niche #2 Score: _____ 

Niche #3 Score: _____ 

 

 

 



4. CONTENT SUSTAINABILITY 

Can this niche realistically give you dozens—if not hundreds—of future content topics, lead 

magnets, products, and spin-off ideas? 

Niche #1 Score: _____ 

Niche #2 Score: _____ 

Niche #3 Score: _____ 

 

5. COMPETITION WEAKNESS 

Are there existing competitors proving money is present… while still leaving obvious gaps, 

outdated offers, or underserved buyers? 

Niche #1 Score: _____ 

Niche #2 Score: _____ 

Niche #3 Score: _____ 

 

6. MONETIZATION FLEXIBILITY 

Can this niche support: 

☐ low ticket products 

☐ premium products 

☐ affiliate offers 

☐ bundles 

☐ memberships 

☐ recurring customer purchases 

Niche #1 Score: _____ 

Niche #2 Score: _____ 

Niche #3 Score: _____ 
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FINAL NICHE COMMITMENT + NEXT STEP PLAN 

You are no longer allowed to sit in “maybe.” 

Indecision is expensive. 

Use this final page to commit. 

 

MY WINNING NICHE: 

 

THIS NICHE SOLVES OR SERVES: 

 

 

THE MAIN TYPE OF BUYER IN THIS NICHE IS: 

 

THE BIGGEST PAIN / DESIRE THEY HAVE IS: 

 

 

PRODUCTS I COULD CREATE FOR THIS NICHE: 

1.  

2.  

3.  

4.  

5.  

 

 

 

 

 



CONTENT I COULD CREATE TO ATTRACT THIS AUDIENCE: 

1.  

2.  

3.  

4.  

5.  

 

MY 7-DAY ACTION COMMITMENT 

This week I will: 

☐ stop researching random niches 

☐ commit to this one market 

☐ brainstorm product ideas 

☐ study competitors 

☐ outline my first offer 

☐ create audience-focused content 

 

FINAL REMINDER 

You do not need the perfect niche. 

You need a niche strong enough to start. 

Clarity comes from movement, not endless comparing. 

Choose smart. Then build. 

 


